
The report provided in-depth 
insights about radio listening 
and other media and 
entertainment behavior among 
Hispanics to understand and 
covered recommendations to 
the client how they can cater to 
this segment.

The report also covered 
suggestions on which particular 
segment to tap among 
Hispanics and helped the client 
to define customized strategies 
to drive growth among his 
audience.

Business Impact

Business ChallengesClient
Leading Global Media and 
Entertainment Company

Industry
Media and Entertainment

US Hispanics are among the fastest growing population in the 

country and also fastest growing radio audience. 37% 

Hispanics (vs. 26% general population). They are tech-savvy 

and use significantly more mobile minutes than average device 

users.

The client was in the process of revamping it’s marketing and 

communication strategies and wanted to particularly tap 

Hispanics. 

A primary study conducted by them on radio listening habits in 

the US among Hispanics. Client wanted help in not just putting 

together a report using this data but also in integrating insights 

from secondary sources and syndicated research to come up 

with rich actionable insights on media consumption for the 

audience. Hence they reached out to Course5. 

Approach
As a first step, Course5 analyzed client’s existing data (the 

internal quantitative research report) and conducted additional 

desk research to augment the findings. Once the storyline was 
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approved by the client, Course5 prepared an in-depth visual story that not only provided insights on 

current media consumption and behavior but also future (potential) trends. The report was structured 

with the following key information areas - Hispanics lifestyle, media consumption, live radio vs 

Streaming radio behavior, music preferences, future radio and music trends and demographic 

deep-dives.

https://www.course5i.com/


Outcome
Excerpts from the report

Music is a key component of Hispanic life and they are among the most enthusiastic consumers of 

music across a variety of genres regardless of acculturation

Hispanics represent the majority of Latin music audience and love Hip Hop music, unlike 

non-Hispanics who are more inclined towards olden rock hits and jazz

Spanish-dominant radio listeners under 25 years of age spend the most time tuning in among all 

U.S

Hispanics prefer entertainment that exposes them to new content, experiences (23 times more 

than all U.S.)

The report covered an executive summary and recommendation on marketing and media 
strategies for Hispanics to drive current and future growth among this segment.

As a first step, Course5 analyzed client’s existing data (the 

internal quantitative research report) and conducted additional 

desk research to augment the findings. Once the storyline was 
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About Course5 Intelligence
Course5 Intelligence enables organizations to make the most effective strategic and tactical moves relating to 

their customers, markets, and competition at the rapid pace that the digital business world demands. We do 

this by driving digital transformation through analytics, insights, and Artificial Intelligence (AI). Our clients 

experience higher top line and bottom line results with improved customer satisfaction and business agility. 

As we solve today’s problems for our clients, we also enable them to reshape their businesses to meet and 

actualize the future.

Rapid advances in Artificial Intelligence and Machine Learning technology have enabled us to create 

disruptive technologies and accelerators under our Course5 Intelligence suites that combine analytics, digital, 

and research solutions to provide significant and long-term value to our clients. 

Course5 Intelligence creates value for businesses through synthesis of a variety of data and information 

sources in a 360-degree approach, solution toolkits and frameworks for specific business questions, deep 

industry and domain expertise, Digital Suite and Research AI to accelerate solutions, application of 

state-of-the-art AI and next-generation technologies for cognitive automation and enhanced knowledge 

discovery, and a focus on actionable insight.
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