
The report provided in-depth 
insights into the Bicultural 
Hispanics, to understand their 
online shopping needs and 
behavior in the US. It covered 
recommendations to the client 
on how this segment can be 
catered to.

The report helped the client 
draw out customized strategies 
to drive growth among this 
segment, across the categories 
(oral care, personal care and 
home care).
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US Hispanics are among the fastest growing population and 

are already driving stronger sales growth across many key 

grocery categories. Hispanics (especially Biculturals) are active 

online shoppers and brand advocates, compared to the total 

US population. Around 84% Hispanics prefer to shop online 

and online content consumption (product information, 

comparing prices) is higher compared to that of total US.  

Mobile devices are very popular among Hispanics, especially 

for everyday usage categories (personal care, oral care and 

home care) for online shopping and are also used extensively 

for in-store purchase assistance.

The client was in the process of revamping its e-commerce 

strategies and wished to tap particularly the Hispanics 

segment. They reached out to Course5 to carry out a research 

and information synthesis on Hispanics’ digital e-commerce 

behavior in the US that will enable them to define strategies 

and tactics to drive current and future growth among this 

segment. The client had provided the research reports and was 

looking to come up with a crisp and compelling story with 

actionable insights. There were also some information gaps 

which the client wished to fill.
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Outcome
The report covered an executive summary and recommendations on overall ecommerce 
strategies and how to drive more Hispanics for the client’s category of products.

Excerpts from the report

28% of the Hispanics (vs. 21% GM) use the internet to buy products they can’t find in stores

They pay more attention to online ads (video, display, and search), ~20% higher than total US. Highly 

visual social media ads and ‘live’ videos on Facebook can boost engagement multi-fold

Hispanics view online research as being very important, as it’s an efficient way to learn about 

products and uncover candid opinions. 82% of the Hispanics find internet/digital media to be ‘very 

important’, while doing research or learning about products

Hispanics are also 1.5 times more likely to buy mobile apps and digital media than non-Hispanics, 

while 30% Hispanics are likely to purchase products that they see ads for, on social media

Amazon is widely viewed as the best online retailer, followed by Walmart and eBay

Lack of trust, inability to ‘see and experience in person’ and shipping fees, are the top e-commerce 

barriers among Hispanics 
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Approach
As a first step, Course5 audited the client’s existing reports (which included about 40 internal 

quantitative and qualitative research reports and external syndicated reports) and identified the 

information gaps and the areas where information could be updated with recent trends. Course5 

conducted desk research to fill the gaps. 

The report strawman was built as the next step. This covered their cultural aspects, habits, shopping 

behavior, e-commerce trends, media consumption, digital behavior and other category insights.

Post client’s confirmation on the storyline, Course5 built the report by synthesizing the information into 

a crisp, visual story and provided recommendations for the e-commerce strategy.



About Course5 Intelligence
Course5 Intelligence enables organizations to make the most effective strategic and tactical moves relating to 

their customers, markets, and competition at the rapid pace that the digital business world demands. We do 

this by driving digital transformation through analytics, insights, and Artificial Intelligence (AI). Our clients 

experience higher top line and bottom line results with improved customer satisfaction and business agility. 

As we solve today’s problems for our clients, we also enable them to reshape their businesses to meet and 

actualize the future.

Rapid advances in Artificial Intelligence and Machine Learning technology have enabled us to create 

disruptive technologies and accelerators under our Course5 Intelligence suites that combine analytics, digital, 

and research solutions to provide significant and long-term value to our clients. 

Course5 Intelligence creates value for businesses through synthesis of a variety of data and information 

sources in a 360-degree approach, solution toolkits and frameworks for specific business questions, deep 

industry and domain expertise, Digital Suite and Research AI to accelerate solutions, application of 

state-of-the-art AI and next-generation technologies for cognitive automation and enhanced knowledge 

discovery, and a focus on actionable insight.
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