
The reports helped the 
client’s sales team and 
marketing division 
understand Hispanics and 
improve engagement with 
them. It also helped build 
customized strategies to 
target more Bi-Cultural 
Hispanics and drive growth 
in this segment, across the 
categories (oral care, 
personal care and home 
care).
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Hispanics have accounted for nearly half of the U.S. population 

growth since 2010 and are expected to grow by 40% between 

2013 and 2023. The client wished to focus on two phases for 

this important shopping segment - Hispanics (phase 1) and 

Bi-cultural Hispanics (phase 2). Under phase 1, client was 

looking for a high level overview of Hispanics – an easy to 

digest, quick report for the sales teams. For phase 2, client 

wished to do a deep dive into Bi-cultural Hispanics who are 

driving Hispanic growth and are influential with the other 

groups. The purpose of this report was to enable the client’s 

insights team to provide rich, in-depth insights into Bi-culturals 

and co-create strategies for them with the marketing division. 

Since it was a time-consuming effort to put together both the 

reports and come up with a compelling story for phase 2, the 

client reached out to Course5 to conduct research and 

information synthesis for both phases.
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Outcome
Excerpts from the report

Family needs are crucial to and are always top of the mind among Hispanics. According to a 2016 

survey, close to half of the Hispanics enjoy shopping and visit multiple stores to locate products that 

keep their household members happy

Hispanics expect their shopping experience to be sensorial and enjoyable. They want to find 

products easily and look for neat aisles. 

73% (compared to 54% General Market) of Hispanics compare prices online using their phones 

while at the store. They want to be assured that they are getting the best deal (using mobile tools).

Heritage influences their purchase decisions. They keep their family needs in mind while making 

purchase. 

Mobile tools and online resources play an important role. 56% of the Bi-culturals compare prices on 

their phones while at the store. They also look for better deals and coupons. 

Bi-culturals are tied to quality but are also open to exploring new products. Brand loyalty differs by 

category, and when it comes to brand switching, online resources play a vital role. 

The report covered an executive summary and recommendations on how to drive Hispanics’ and 
Bicultural Hispanics’ shopping behavior for the client’s category of products. This included the 
scope of building retail, as well as advertising strategies.
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Approach
As a first step, Course5 audited the existing reports (that included internal quantitative and qualitative 

research reports as well as external syndicated reports) and identified the information gaps and the 

areas where information could be updated with recent trends.

The report strawman was built as the next step. This covered their cultural aspects, values, habits, 

shopping behavior, e-commerce trends, digital behavior and category insights.

Post client’s confirmation on the storyline, Course5 built 2 reports by synthesizing the information to a 

crisp, visual story for phase 1 and an in-depth story, covering the ‘So Whats’ and the ‘Now Whats’ for the 

phase 2 report.



About Course5 Intelligence
Course5 Intelligence enables organizations to make the most effective strategic and tactical moves relating to 

their customers, markets, and competition at the rapid pace that the digital business world demands. We do 

this by driving digital transformation through analytics, insights, and Artificial Intelligence (AI). Our clients 

experience higher top line and bottom line results with improved customer satisfaction and business agility. 

As we solve today’s problems for our clients, we also enable them to reshape their businesses to meet and 

actualize the future.

Rapid advances in Artificial Intelligence and Machine Learning technology have enabled us to create 

disruptive technologies and accelerators under our Course5 Intelligence suites that combine analytics, digital, 

and research solutions to provide significant and long-term value to our clients. 

Course5 Intelligence creates value for businesses through synthesis of a variety of data and information 

sources in a 360-degree approach, solution toolkits and frameworks for specific business questions, deep 

industry and domain expertise, Digital Suite and Research AI to accelerate solutions, application of 

state-of-the-art AI and next-generation technologies for cognitive automation and enhanced knowledge 

discovery, and a focus on actionable insight.
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