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The holiday season is an important period of the client’s sales 

cycle. The sales contribution during this season is about 30% of 

the annual sales.

Additionally, Hispanics are the largest minority in the US. 

According to the US Census, Hispanics made up 11% of the 

electorate in 2016, up from 10% in 2012.

Considering the above, the client wished to understand U.S. 

Hispanic holiday shopping behavior. This included 

understanding their shopping influences, specifically around 

the Hispanic holidays, what their favorite brands are, who the 

key decision maker is, where do they purchase from, and what 

is the pricing threshold for holiday gift purchases.
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Approach
Course5 used primary and secondary research to build a 

cohesive story and answer the client’s business question.

Desk research included the following sources of information:

Relevant research news/articles/analyst reports from the public domain

Proprietary reports that Course5 subscribes to

Relevant information from the client’s own internal sources

Primary research included:

In-depth interviews with experts, one of whom was the Former Director of Merchandise Planning at 

Walmart

Online 15-minute quantitative survey with about 30 questions in Spanish and English. The sample 

was screened based on: age (>18 years), and decision-makers for buying gifts during holidays. Open 

end analysis was carried out to analyze sentiments 

The findings from the secondary and primary research studies were combined and presented in the 

form of a visual story, to make it easy for the client to digest all the data.
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Outcome
The report covered an executive summary and recommendations on how best to reach out to 
Hispanics during the holiday season.

Excerpts from the report

Hispanics in the US love to shop with their entire family; they generally shop for products that the 

whole family can use and enjoy

Holidays = family time, large parties and get-togethers. It is important to design product bundles 

that have something for everyone in the family.

They aspire to buy high-end technology devices. 28% aspire to own a smartphone, against 17% of 

the General Population. Consumer electronics are important gifting items, on which they spend 

generously during the holidays

They prefer the Christmas holiday season for gifting to friends and family, though children receive 

the most gifts of anyone on Three Kings' Day

They are primarily influenced by recommendations from family/friends. Hispanics mostly use a 

laptop (66%) to gather product information

Purchase more in-store (55%) than online (45%), and if purchased online, it is usually through 

Amazon.com, in both English and Spanish languages
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About Course5 Intelligence
Course5 Intelligence enables organizations to make the most effective strategic and tactical moves relating to 

their customers, markets, and competition at the rapid pace that the digital business world demands. We do 

this by driving digital transformation through analytics, insights, and Artificial Intelligence (AI). Our clients 

experience higher top line and bottom line results with improved customer satisfaction and business agility. 

As we solve today’s problems for our clients, we also enable them to reshape their businesses to meet and 

actualize the future.

Rapid advances in Artificial Intelligence and Machine Learning technology have enabled us to create 

disruptive technologies and accelerators under our Course5 Intelligence suites that combine analytics, digital, 

and research solutions to provide significant and long-term value to our clients. 

Course5 Intelligence creates value for businesses through synthesis of a variety of data and information 

sources in a 360-degree approach, solution toolkits and frameworks for specific business questions, deep 

industry and domain expertise, Digital Suite and Research AI to accelerate solutions, application of 

state-of-the-art AI and next-generation technologies for cognitive automation and enhanced knowledge 

discovery, and a focus on actionable insight.
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