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Build a base of knowledge regarding the social media 

practices of small and medium businesses in the utilities 

sector

Understand to what extent these businesses would find 

value in receiving energy-related information from the 

utility company via social media platforms

A three-phased, 360-degree research approach was designed:

Exploration Phase: More than 20 focus groups with 

customers were conducted to gain a qualitative 

perspective into the social media practices of small 

businesses and learn about expectations related to the 

utility company’s potential role.

Sizing Phase: A quantitative study was conducted to assess 

interest in the utility company providing energy-related 

information to small businesses via social media 

platforms.

CASE STUDY
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Identified optimal social 
media strategy to keep 
customers engaged in latest 
developments surrounding 
energy management

Identified target businesses 

who had highest usage of 

general social media  channels 

for business purpose as well 

the size and type of business 

that had highest energy 

management needs and where 

to best reach them in social 

media conversations

Resulted in social media 

strategy focused on online 

conversations in communities 

with most relevant topics and 

influence

Listening Phase: Course5 implemented a social media listening program to track social media 

habits and practices of the utility company’s core market. Based on the results of the Sizing Phase, 

Course5 and the client selected six websites, forums and communities that provided the most 

engaging platforms for the utility company to communicate to its business customers. We then 

monitored the activity and discussions on these sites over a period of four weeks to qualitatively 

understand the frequency of participation, topics with the most traction, key influencers and other 

measures.
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Outcome
Utility client identified medium-sized business in the utility service area as more active in using 

social media for business advice and new product research

Medium businesses were also identified as more likely to engage with the utility company and 

potential early adopters of new ideas to manage their energy, making them the best targets for 

social media campaigns

Identified topics and key influencers with the most potential traction to establish a knowledge base 

of social media practices in the utility industry

A three-phased, 360-degree research approach was designed:

Exploration Phase: More than 20 focus groups with 

customers were conducted to gain a qualitative 

perspective into the social media practices of small 

businesses and learn about expectations related to the 

utility company’s potential role.

Sizing Phase: A quantitative study was conducted to assess 

interest in the utility company providing energy-related 

information to small businesses via social media 

platforms.

Listening Phase: Course5 implemented a social media listening program to track social media 

habits and practices of the utility company’s core market. Based on the results of the Sizing Phase, 

Course5 and the client selected six websites, forums and communities that provided the most 

engaging platforms for the utility company to communicate to its business customers. We then 

monitored the activity and discussions on these sites over a period of four weeks to qualitatively 

understand the frequency of participation, topics with the most traction, key influencers and other 

measures.
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About Course5 Intelligence
Course5 Intelligence enables organizations to make the most effective strategic and tactical moves relating to 

their customers, markets, and competition at the rapid pace that the digital business world demands. We do 

this by driving digital transformation through analytics, insights, and Artificial Intelligence (AI). Our clients 

experience higher top line and bottom line results with improved customer satisfaction and business agility. 

As we solve today’s problems for our clients, we also enable them to reshape their businesses to meet and 

actualize the future.

Rapid advances in Artificial Intelligence and Machine Learning technology have enabled us to create 

disruptive technologies and accelerators under our Course5 Intelligence suites that combine analytics, digital, 

and research solutions to provide significant and long-term value to our clients. 

Course5 Intelligence creates value for businesses through synthesis of a variety of data and information 

sources in a 360-degree approach, solution toolkits and frameworks for specific business questions, deep 

industry and domain expertise, Digital Suite and Research AI to accelerate solutions, application of 

state-of-the-art AI and next-generation technologies for cognitive automation and enhanced knowledge 

discovery, and a focus on actionable insight.
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