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Industry
Utilities

Understand the key drivers that influence the propensity to 

enroll in the program

Identify which residential customers are the best prospects 

for the program

Optimize campaign costs by targeting the best subset of 

prospective customers

Course5 developed a model using historical billing and usage 

data for customers over a two-year period and data from a 

satisfaction survey in the same time frame.

Historical data analysis was used to understand what usage 

patterns would help to predict program participation.

Historical and customer demographic information was 

captured to predict program participation and identify 

differences between program participants and 

non-participants.

CASE STUDY

www.course5i.com

Developed a robust and 
scientific framework to 
decrease mailing costs, 
and increased the 
campaign response rate 
by targeting only the best 
prospective customers for 
select rate plans

Response rate more than 
doubled with 50% implied 
savings from higher 
conversion ratio of 
enrollment/contacts

Course5 also conducted secondary research and evaluated social media conversations to obtain 

additional context on what customers think about the rate plan.

Improved direct response 
program participation and 
reduced marketing costs 
with predictive modeling

https://www.course5i.com/


Outcome
Data from a satisfaction survey conducted in the same time frame was used to determine that 

those who stayed with the program for at least for six months tended to be highly satisfied 

customers.

The predictive model scored the customer base on higher propensity to participate in the program 

resulting in 60% accuracy of participation likelihood.

Traditionally, the response rate of program participation was 4%. However, the new model 

increased the response rate by more than double. This implies a “savings” of approximately 52% 

with respect to mailing-related campaign efforts.

Course5 was able to help the client establish a target profile of the best prospective customers.

Course5 developed a model using historical billing and usage 

data for customers over a two-year period and data from a 

satisfaction survey in the same time frame.

Historical data analysis was used to understand what usage 

patterns would help to predict program participation.

Historical and customer demographic information was 

captured to predict program participation and identify 

differences between program participants and 

non-participants.

Course5 also conducted secondary research and evaluated social media conversations to obtain 

additional context on what customers think about the rate plan.
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About Course5 Intelligence
Course5 Intelligence enables organizations to make the most effective strategic and tactical moves relating to 

their customers, markets, and competition at the rapid pace that the digital business world demands. We do 

this by driving digital transformation through analytics, insights, and Artificial Intelligence (AI). Our clients 

experience higher top line and bottom line results with improved customer satisfaction and business agility. 

As we solve today’s problems for our clients, we also enable them to reshape their businesses to meet and 

actualize the future.

Rapid advances in Artificial Intelligence and Machine Learning technology have enabled us to create 

disruptive technologies and accelerators under our Course5 Intelligence suites that combine analytics, digital, 

and research solutions to provide significant and long-term value to our clients. 

Course5 Intelligence creates value for businesses through synthesis of a variety of data and information 

sources in a 360-degree approach, solution toolkits and frameworks for specific business questions, deep 

industry and domain expertise, Digital Suite and Research AI to accelerate solutions, application of 

state-of-the-art AI and next-generation technologies for cognitive automation and enhanced knowledge 

discovery, and a focus on actionable insight.
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